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focus on clients’ needs in order to harness resources, ideas, 
technology and people to develop new models and products.

 

Every day, through our actions, we strive 
to demonstrate that we are at the service 
of our customers to make their life easier 
and to respond in a fast, fair and effective 
manner. Our insured members are and, 
most of all, will be at the centre of our 
concerns. We strive for excellent services in 
this regard.

 
Digitisation is a daily reality in an industry such as ours. For us, 
however, it is a goal in itself. We have one single objective in 
mind: to better serve our insured members and clients in order 
to make their life easier.
 
Through our efforts, we want to be in tune with insurance 
trends, but also, through our projects, to be at the forefront of 
progress.
 
Paul Rabaglia
Chief Executive Officer of Groupe Mutuel

How can we better respond to our insured members’ 
needs? Better adjust to how they take out insurance? 

Anticipate their growing demand for personalised offers 
and solutions? The short answer is: through innovation. 

Whether related to connected devices, data or behaviour, 
the new models to meet clients’ needs do not happen 

overnight. They need to be imagined, designed and 
translated into reality, as well as tested and supported 

financially. 
 

Groupe Mutuel has chosen innovation in order to meet the 
challenges and trends arising from transformations that 

are already having significant repercussions on the health 
and insurance sectors.

Speed, simplicity, agility and flexibility have become the 
new priorities in trade and services.

 
We have a number of exciting and challenging projects 

that involve not only promoting a genuine innovation 
culture within the company itself, but also consolidating 

and developing the technology tools used by our insured 
members. Other projects include launching dedicated 

structures, such as InnoPeaks. This open-innovation 
platform, which brings together start-ups from all over the 

world, has just completed its first edition. InnoPeaks will 
present the results of its work on Friday 15 March, during 

a Demo Day.
Innovation is about questioning the present and predicting 

the future. However, for Groupe Mutuel, it is essential to 

A challenge 
for now and 
the future



InnoPeaks, 
presentation of the 1st edition

We are very pleased to welcome you today to the 
Demo Day of the first edition of InnoPeaks, the open-

innovation platform of Groupe Mutuel dedicated 
to developing start-ups focused on Healthtech, 

Insurtech and Fintech.

This first edition will remain forever in our hearts since it is the 
founding edition of an intense and promising enterprise. 
We started from scratch, investing in a number of new ideas. Before 
and during the 12 acceleration weeks, the InnoPeaks team carried out a 
tremendous job to ensure that 11 start-ups from around the world would 
be joining us in the best possible conditions. 

The start-ups then started working on various innovative projects related 
to the future challenges and transformations of the health and insurance 
system in Switzerland, such as customer experience, health technology, 
prevention, patients’ medical progress, IoT or genetics. For this, they 
used technology, such as artificial intelligence, blockchain or data 
analytics (see presentation in the following pages).

Selected and then based in Martigny for three months since last October, 
the 11 start-ups of the first edition benefited from high-level coaching 
and from all the necessary infrastructure for their development. The 
start-ups either needed to be «accelerated» (existing business model, but 
to be supported and developed), or «incubated» (new technology to be 
promoted, but without clients or a business model).

InnoPeaks’ main ambition is based on the observation that 
entrepreneurs, often from far away, can help us develop solutions to 
improve the Swiss healthcare system and pave the way for the future 
of Groupe Mutuel. At the same time, the initiative is ambitious since it is 
also a driver for progress within Groupe Mutuel itself.

InnoPeaks offers practical support for start-ups in a number of ways: access 
to the Swiss market - one of the most mature and innovative in the world-, 
the possibility to work with Swiss health insurance experts, proximity to the 

best international researchers in artificial intelligence (Idiap), 
coaching from experienced and visionary mentors, a Swiss 
funding ecosystem provided by Fusion, and, finally, backing 
from IBM Watson, Amazon AWS and Google.

InnoPeaks 2019 is already in preparation 
with around 10 new start-ups lined 
up and ever closer to Groupe Mutuel’s 
strategy. 

In 2019, the InnoPeaks community will be based in new 
premises in Sion. Conducive to innovation, these premises 
will also accommodate intrapreneurs (internal entrepreneurs 
chosen from among employees), data scientists and the 
innovation team. The objective being to develop greater 
synergies within this innovation community.

As for the 11 start-ups you will be meeting today, they will 
continue to work with Groupe Mutuel for the next 12 months. 
In this sense, this Demo Day is just the beginning!

Nicolas Loeillot
Chief Innovation Officer Groupe Mutuel



More on InnoPeaks
Twitter www.twitter.com/InnoPeaksCH

LinkedIn www.linkedin.com/company/innopeaks
Site Web www.innopeaks.ch

InnoPeaks

CONTRIBUTE TO THE 
SUCCESS OF INNOPEAKS!

 We are convinced that our platform 
will benefit from your support.

To join us or share referrals, 
please get directly in touch 

with us here 
https://innopeaks.ch/#contact.

Mentor community
We are eager to have mentors share their expertise, 
experience and network with the start-up from 
healthcare, tech or business backgrounds. Which 
better way to participate in Health & Insurance tech 
innovation than to directly support the founders?
 
Investor community
Want to share your investor experience during our 
events such as Meet the Angels or Meet the VCs? 
Want to connect with us for deal flow?  Let’s meet or 
have a call as a follow-up to Demo Day! 
 
Start-up acceleration
HealthTech & InsurTech start-ups can submit their 
application to join the next edition of InnoPeaks via 
https://innopeaks.ch
 
Start-up business development
You see an opportunity to collaborate with a start up?  
Keen on enabling a POC?  Let us know and we’ll help 
you kick-start the conversation!

INNOPEAKS DEMO DAY PROGRAM:
13:00   Registration & Networking - meet the entrepreneurs at their startup booths

14:00   Welcome by Groupe Mutuel and InnoPeaks

14:30   Speech by Xavier Comtesse on «Santé 4.0: une révolution numérique portée par les patients!»

14:50   Panel discussion with Groupe Mutuel and Xavier Comtesse

15:10   InnoPeaks platform insights

15:20   InnoPeaks startup pitches

16:35   Wrap-up

16:40   Meet the entrepreneurs at their startup booths with networking cocktail

18:00   Doors close



InnoPeaks Team

Jérôme Vasamillet, Program Director, InnoPeaks & Fusion
Jernej Dekleva, Program Manager, InnoPeaks & Fusion

Mentors

Nicolas Loeillot, Chief Innovation Officer, Groupe Mutuel
Martin Garcia, Head of Innovation, Groupe Mutuel
Gilles Burnier, Member of the innovation steering comitee, Groupe Mutuel
Xavier Comtesse, Co-founder, Swiss Creative Center
Hervé Bourlard, Director, Idiap Research Institute
Bora Kizil, Big Data and Machine Learning, EZAKO
Guillaume Dubray, Managing Partner, Polytech Ventures
Mike Nolet, Founder, Livebetter
Thomas Schranz, Founder & CEO, Blossom
Agnes Oertli, Partnering Manager, Debiopharm
Dr. Pierre Hutter, CSO and Co-founder, Sophia Genetics
Marzia Massignani, Senior Manager Scientific Affairs, SUNSTAR SUISSE SA
Lan Zuo Gillet, Deputy Managing Director, EPFL Innovation Park
Daniel Zahnd, Professor for Medical Informatics and Technology, Bern University
Ruven Remo Eul, Sr. Principal, Global Pricing and Tender Management, HighPoint Solutions
Antonio Pregueiro, Vice President Life Sciences Europe, HighPoint Solutions
Evelina Georgieva, CBDO & Co-Founder, Pryv
Slava Akmaev, Chief Analytics Officer &amp; Senior Vice President, BERG
Pascal Marmier, Head Engagement Americas and Asia &amp; Senior Vice President, Swiss Re Institute
Carsten Danzer, International Product Manager Lab Decision Solutions, Roche Diagnostics International Ltd.
Alexandre Luyet, Responsable Suisse Romande, SATW
Didier Rey Marchetti, Digital Transformer, Innovator and Organizer
Florent Bondoux, Global Head of Digital &amp; eCommerce, Nestlé Health Science
Stanley Lazic, Associate Director, Statistics and Machine Learning, AstraZeneca
Pascale Leiser, Consultant, Taking organizations to higher levels
Evangelos Avramakis, Head Digital Ecosystems R&D, Swiss Re
E. Gulen Desteli, Global Pricing Manager at GE Healthcare
Adam Plich, Vice President, Head of Pricing & amp; European Market Access, Teva Pharmaceuticals
Miro Venturi, SVP, Divisional Business Development, Biomarkers & Healthcare Solutions, Roche
Philippe Labouchère, Project Leader for Innovation &amp; Entrepreneurship, swissnex Boston
Michael Lawson, Administration and Technology, Botanical Science
Reginald Lassagne, Global Pricing Director, LivaNova
David Heard, Head of Digital Health, the Novartis Foundation
Paolo Correale, Principal, Bionexa

Fusion Team

Guillaume Dubray, Founder and Board Member
Laurent Bischof, Founder and Board Member
Alessandro Magri, Director - Corporate Venture Advisor
Marc Elias, Program Director
Amine Korchi, Venture Partner
Emilie Vez, Program Manager
Eveliina Kauppinen, Campus Manager
Jonathan Sadoun, Venture Associate
Olga Semeshina, Venture Analyst
Giada Koch, Operations Analyst
Charlotte Lafrancesca, Marketing Manager

Thanks to the contributors of 
the InnoPeaks platform

Groupe Mutuel

Isabelle-Marie Luyet, Event Manager
David Marclay, Sponsoring Project Manager 
Jean-Christophe Aeschlimann, Press Officer
Kamel Ben Zaied, Innovation Expert
Maxime Coriou, Data Scientist
Dayra Sanchez-Cortes, Data Scientist
Jean-Philippe Chevassu, Creative Director



THE
START-UPS 



Key People

DIMITRI NABATOV
Co-Founder & CEO
MA in France 

MORITZ MÄHR
Co-Founder & CTO
PhD cand. CS + History

MARC HAUSER 
Co-Founder & Sales 
MA Management 

CAZIM HYSI 
Engineer 
BA Computing Linguistics

ONUR KARAGAAC
Head Operations 
BA Business Administration

ANNA PUSTOVA 
NLP Engineer 
MA Computational Linguistics

What you can’t 
measure, you 
can’t improve. 
advAIsor helps 
businesses 
to generate 
data about the 
emotional state of 
their clients and 
employees.

Nowadays, humans interact digitally and more frequently. With communication being at an all-time 
high (e-mails, chats, and social media) and with offline time being less frequent, we are seeing the 

first mental-health related issues such as depression, low self-esteem and even burn-outs brought by 
the digital revolution. To counterbalance these trends, self-awareness, corporate well-being and digital 

health are becoming key pillars of the modern life and workplace.

The start-up team behind the artificial intelligence driven software «advAIsor.io» has taken a deeper 
look at emotion-related big data in corporations to uncover malicious online times, information 

overflows and harmfully negative emotional states expressed through digital footprints. 

Using natural language processing algorithms based on artificial intelligence and social graph theory, 
the start-up helps businesses to unwrap the complexity of the corporate psyche and culture. The 
AI software is built to help firms generate data about their emotional state and become fit for the 

digital revolution. A real-time system supports employees in developing more self-aware behaviours, 
engagement and optimism at work, which in turn radiates positively onto clients.

 

advAIsor (Switzerland) 
Reading the meaning and emotional 
context of e-mails, in order to inform 
users if they convey a positive or 
negative tone.



AQrion Medical is a Swiss medical technology start-up that commercialises NaviSpine – a low-cost, 
high precision navigation tool for spine surgeons. It provides a solution for hospitals and surgeons that 
are unable to afford the existing robotic surgery solutions and are obliged to perform complex, high-risk 
procedures freehand and without navigation assistance.

AQrion Medical’s technology focuses on reducing the radiation exposure of both patients and 
surgeons during the procedures. The use of an AI/ML based pre-operative planning tool reduces the 
time surgeons need to spend planning procedures, thus allowing hospitals to benefit from increased 
efficiency. During the surgery, the use of our connected smart screwdrivers and software allows the 
surgeon to use the patient’s pre-operative CT scan to visualize the angle, location and depth of entry 
of the screws in real time, and in relation to the originally planned angles, allowing for significantly 
improved outcomes. Initial tests conducted by the Universitätspital Basel showed a significant reduction 
in the misplacement of pedicle screws compared to traditional freehand surgeries.

AQrion Medical is working in partnership with a number of renowned research institutes, hospitals 
and medical device manufacturers in Switzerland and abroad to further develop the technology and 
also repurpose it for other surgical procedures, including applications in orthopaedic surgery and 
neurosurgery. The start-up is currently incubated at GENEUS – an early stage incubation program 
supported by the Canton of Geneva, and was also a finalist in MassChallenge Switzerland.

Key People

NOURDINE BOUZEKRI
CEO & CO-FOUNDER
Nourdine is an experienced Big Data & Artificial 
Intelligence Consultant having worked on 
cross-cutting projects for large multinational 
companies. Prior to co-founding AQrion, 
Nourdine worked extensively on innovative 
projects in the life sciences space for Merck 
Serono and Sophia Genetics. He holds a PhD 
in Human Genetics from the University of 
Leicester and completed his post-doctoral 
studies at the University of Oxford. He 
completed an Executive MBA in Management 
of Technology from EPFL.

BARNA POSTA
COO & Co-founder
Barna is a Business Development professional 
with a strong background in finance and 
economic research. Over the last three years, 
Barna has consulted a number of start-ups 
in the Geneva area on a variety of business 
development issues. Previously, he worked for 
the European Union, specializing on intellectual 
property regulation and innovation, having 
started his career in the financial services 
industry and specializing in market analysis. 
He completed his undergraduate degree in 
International Relations at the University of 
St. Andrews and a Master’s degree at the 
Graduate Institute of Geneva and the National 
University of Singapore, with a focus on 
International Trade and Finance.

JOSEPH LARAICHI
CTO & Co-founder
Joseph is a highly experienced robotics and 
automation expert. He is currently working 
for Deloitte, specializing in risk advisory 
projects across the Life Sciences industry. 
He has worked as a consultant for various 
medical technology and robotics companies in 
Switzerland delivering projects in the areas of 
neurosurgery and spine surgery. Previously, he 
co-founded and managed Bixos Automation 
in France, a specialist in the field of biotech, 
medtech and pharmaceutical industries. He 
holds an EMBA in Management of Technology 
from EPFL and HEC Lausanne as well as 
degrees from Université de Haute-Alsace in 
Economics and Project Management.

AQrion Medical (Switzerland)
An advanced navigation system and pre-operative 
planning tool for spine surgeons (NaviSpine).

AQrion 
Medical’s 
technology 
focuses on 
reducing the 
radiation 
exposure of 
both patients 
and surgeons 
during the 
procedures.



A blockchain is above all a transaction register that is used to securely 
convey values. This is a new asset category that may or may not have 
financial value. Today, we are mainly talking about crypto-currencies, but 
tomorrow it will be a set of programmable «digital objects» (tokens) that will 
create a whole new economy.

This transactional mechanism with its unique architecture makes it possible 
to imagine new ways of using the Internet. Previously used to distribute 
content or to trade using payment intermediaries, the Internet is now 
becoming a third-party-free transaction tool thanks to this new protocol. 
Trading on the Internet without using your credit card, bank account and 
without depending on any institution is no longer a utopia: it is already a 
reality for many early adopters.

Based on this observation, Czam has built a toolbox for companies to 
support them in understanding and implementing the blockchain. Thanks to 
its technical platform built on open source solutions offered by Blockstream, 
creating a token, defining its use and functions and, if necessary, its value 
is now possible rapidly.

Czam also provides a web application, a mobile application, a transaction 
explorer and an API that is easy to implement in existing tools. Some major 
groups are already testing solutions for internal compensation, loyalty and 
service exchange. Other features under development will soon include 
voting systems, coupons or digital collectibles.

ANTOINE FERRON
Antoine Ferron, a graduate in radio engineering, has been involved in the 
Bitcoin and Blockchain concept for seven years. He created the Goochain 

search engine for Bitcoin Blockchain and developed a physical Bitcoin 
portfolio with Ledger and Blockstream. He also founded BitLogiK, a company 
that provides specific infosec consulting services in high-tech areas such as 

access control, payments or blockchain.

Key People

ADRIAN SAUZADE
Adrian Sauzade is one of the pioneers of the French Bitcoin Blockchain 
community. He has worked on different aspects of the use of Blockchain 
and crypto-currencies, particularly in the insurance sector. Co-founder of 
Czam, a start-up that develops the creation of digital tokens for companies, 
he is also treasurer of the French association «Le Cercle du Coin».

Czam (France)
Digital assets and tokens with 

blockchain technology.



We make it possible for machines to 
understand human emotions. Using a simple 
webcam, we can identify faces and extract 
valuable information relating to more than 100 
emotional metrics in real time (basic emotions 
of happiness, surprise, fear, anger and disgust; 
as well as secondary emotions) and classifiers 
of age, gender and attention. Our software 
development kit (SDK) detects individual faces 
as well as for groups. We provide cross-
platform and multi-device SDKs as well as an 
API RESTful to our platform, giving access to 
real-time recognition of emotions and easy 
integration. With the goal to provide solutions 

not only for developers but also for customers 
looking for ready-to-use software solutions, 
our portfolio includes an online platform to 
measure emotional reaction from video content 
and an online and offline solution for retail 
analytics including emotional metrics and 
attention. We run projects globally and our 
clients are using the tech for market research, 
health, automotive and retail. Welcome to 
the Emotional AI economy where products 
understand and react according to your 
feelings.

Currently, our product is on the market and 
we have paying clients. In 2014, we acquired 
clients in Latin America, in 2016 we started to 
sell our product in the USA and during 2018 
we reached our first client in China. Our clients 
are B2B and we have increased our sales 
from 65,000€ in 2016 to 250,000€ in 2018. 
Currently we have projects for 200 real-time 
running cameras in retail environments and, 
during 2018, 40 clients selected Emotion 
Research LAB for their affective computing 
projects. All our tech has been developed 
in-house by our team in Spain, which currently 
includes 10 people working full-time. 

Key People

MARÍA POCOVÍ ÚBEDA
CEO and Founder 
Graduated in Marketing from ESIC, MBA from 
Universidad Católica and Business English 
from Universidad Europea de Madrid (UEM). 
Specialized in applied research of emotions by 
neuroscience (Facial Coding). She has had a 
career in national and multinational companies 
as director of marketing and communications 
departments. Lecturer in the field of Emotional 
Marketing and Neuropolitics, lecturer in the 
MAICOP, Universidad Pontificia de Salamanca, 
Camilo José Cela University and Ortega 
Gasset Mexico. Lecturer invited to IESE MBA 
programs. Expert of the International Center for 
Government and Political Marketing (CIGMAP) 
and international speaker for the SPEAKERS 
ACADEMY.  

ALICIA MORA
COO and Co-founder
Industrial Engineer, specialized in electronics 
and industrial production (Universitat 
Politècnica de València). Graduate in Business 
Management, Occupational Risk Prevention 
Master and of Business English Master 
by EMU. Specialized in the technical part 
of development, integration and artificial 
vision, comparison with other technologies 
of neuroscience and new research projects. 
Director-manager in the engineering sector 
companies, head of I+D+I in engineering and 
construction. 

Emotional AI for human technology interaction in real time.

Emotion Research Lab 
(Spain) 
Recognition of facial 
emotions and eye tracking 
to better understand 
human behaviour.



A digital approach
Initially, the Helpper team was looking for the 
perfect connection by bringing together people 
looking for support with those wishing to help. 
Since then, the platform has grown to become 
a true digital meeting place. Helppies can see 
who can help them in the neighbourhood and 
vice versa. Helpper builds real partnerships and 
is a link between helppers and helppies. That 
is why it is important for people to decide for 
themselves if they get on with each other. This 
is a significant difference from the traditional 
health sector, where you do not have a choice.

People who are looking for help with their 
daily tasks and those who want to help 
their neighbours for a small fee can easily 
register on Helpper.be. Helpper carries out 

a thorough screening, or quality control, of 
«helpper» candidates. The Helpper team 
conducts an identity check and assesses 
motivation, background, experience and skills 
during a telephone interview. The helppie (or 
a relative) registers at www.helpper.be and 
explains for which tasks he/she wants a home 
help and when. Of course, family members 
or other trusted persons can also complete 
this application. The website specifically 
provides a separate «applicant» feature for 
this purpose. The helppie gets a glimpse of 
the helppers in his neighbourhood. On the 
basis of the profiles, he himself chooses which 
helpper(s) best matches his search. Thanks 
to the digital meeting place, the helppie can 
make contact and check if there is really a 
match with his/her helpper. The helppie and 

the helpper then decide together whether or 
not to work together. What if it doesn’t work 
as well as expected? No problem, the helppie 
can use Helpper to look for a new match. As 
a helpper, you can actively introduce yourself 
to the helppies in your neighbourhood, but it 
is the helppie who decides who will become 
his helpper. What happens when the helpper 
and helppie have found each other? They 
will receive each other’s contact details via 
Helpper and will be able to meet for the first 
time. The first step, we hope, towards a lasting 
relationship and partnership!

Helpper (Belgium)
«Helpper» is designed for the 
elderly, for chronically ill persons 
and disabled people, but also for 
overworked parents.

All those persons who would like a home help, but who have to give up the idea because they cannot 
find a solution in the existing offer. These are the «helppies». Helpper connects the helppies with resi-
dents in their neighbourhood who want to help and earn some extra income. These are the «helppers». 
These are not just occasional tasks, but constitute a structured home help system. Helpper wants to 
build lasting relationships between neighbours. With the ageing process, already on the rise but still 
expected to increase strongly, the demand for home helpers will only increase. Helpper wants to play a 
role in this field alongside the traditional health sector. In spring 2018, Helpper increased its capital and 
raised €1 million to accelerate and strengthen its growth.



Medicus is an AI-based platform that converts health data into an 
interactive experience with easy-to-understand explanations, personalized 
health insights and smart wellbeing coaching. Medicus empowers everyone 
to easily understand their medical and health info, engages them with 
personalized health insights, and coaches them every step of the way to 
stay or become healthy.

Medicus currently covers biometric data, all vitals, full health profile 
and family history, medications, and the most tested blood, urine and 
stool markers. Medicus is used by diagnostic labs and health insurance 
companies to provide patient-friendly health reports and foster continuous 
and personalized wellbeing coaching. 

Medicus insights are exclusively based on accepted medical knowledge 
and official guidelines, with links to all available sources, while the 

quantification of patient health states are founded in an innovative method 
for the determination of the physical and psychological health status, 
based on scientific evidence and an approved questionnaire. All insights 
and programs are based on the exact reasoning logic of a doctor and a 
health coach, that allows providers using Medicus to communicate in a fully 
automated yet 100% personalized manner with their members.

Medicus insists on Real Privacy. All data are kept on the user’s devices and/
or insurance provider’s servers at all times. Medicus strictly avoids storing 
any data on its servers.

Medicus is building towards a future where the focus on health is part 
of everyday life: empowering people to get and remain healthy, helping 
them every step of the way to recover from illness, and clearly explaining 
everything to them in order to make the best decision at any point in time.

Key People

BAHER AL HAKIM, CEO
Baher is a dentist by study and a serial entrepreneur by 
practice, with 13 years’ experience in a broad spectrum 
of disciplines, including product & technology, sales, 
marketing and fundraising. Before Medicus, Baher founded 
CloudAppers digital agency in Dubai in 2008 with 100+ 
projects, from which he stepped down in 2015 to start 
Medicus. He also founded «napkin» start-up studio in 
2012 with $850,000 in funding, that prototyped, built and 
launched many products, a few of which were spun off as 
standalone companies.

NADINE NEHME, Chief Science Officer
Nadine is a scientist and medical researcher with 11 years 
of experience in genetics, genomics and immunology and 
four years of university teaching. Nadine holds a Ph.D. in 
molecular genetics from Louis Pasteur University, where she 
completed her studies under the supervision of Prof. Jules 
Hoffmann (Nobel Laureate in Medicine 2011), in Strasbourg 
France.  

VERENA KRETSCHMANN, Head of Europe Operations
Verena co-founded a healthtech start-up (www.anvajo.com) 
in Germany in 2015 and closed a seven-digit investment 
round for it just briefly before she joined Medicus in March 
2017, where she is responsible for all European Operations. 
Through her previous role as Head of Organizational 
Development at Stylight, a successful German e-commerce 
start-up, she gained significant experience in growing the 
organization of a company from 10 to 150 employees. Verena 
holds a Diploma in International Business Management and is 
interested in behavioural psychology and general philosophy. 

Medicus (Austria) 
Converting health data into a visual experience, 
with user-friendly information and personalised 
recommendations. 

Medicus is building towards a future 
where the focus on health is part of 
everyday life: empowering people 
to get and remain healthy, helping 
them every step of the way to recover 
from illness, and clearly explaining 
everything for them to be able  to make 
the best decision at any point in time.



1 in 6 children in the US today is diagnosed 
with a brain problem, with issues ranging from 
mild attention issues all the way to severe 
global developmental delay, and autism is 
one of the fastest growing developmental 
disabilities. The current treatment options 
require one on one intervention from trained 
professionals, which 1) make them very 
expensive and 2) actually offer only limited 
improvements. We can help solve these two 
problems.

Our new therapy model is based on two areas 
of neuroscience: brain plasticity, which is the 
ability of the brain to change its structure 
even after development is complete and 
environmental enrichment that shows us how 
we can boost brain development with the right 
kind of experiences. For the past 50 years or 

so, scientists in these fields of neuroscience 
have made lab rats very smart and happy. 
What we did was to take environmental 
enrichment and mould it into a human model 
of intervention and we called it: Sensory 
Enrichment Therapy.

In randomized controlled trials, Sensory 
Enrichment Therapy has been shown to be 
six times more effective than standard care 
in reducing a wide range of symptoms. It can 
also help improve symptoms that no other 
therapy can help with, like sleep, spontaneous 
emotional regulation and IQ. We offer parents 
a set of online tools to personalise the program 
for their child and change the activities every 
two weeks, with video demonstrations and 
instructions. Parents can also set goals and 
track progress.

In terms of pricing, if they want to do the 
therapy on their own with some generic 
support, it costs $50 a month. If they want 
private coaching, it costs $160/ month. So 
far, around 3,000 families have carried out 
this program in over 60 countries. We also 
introduced a certification program for health 
professionals last year and have seen about 
200 of them graduate since then. 

Mendability (United States) 
Affordable access to specific 
needs and treatments for 
families of children with 
development disabilities.

Key People

CLAUDIE POMARES
Ms Pomares has worked in hospitals, day cares 
and educational settings in France, Canada 
and the USA for over 30 years. Her university 
studies lead her to develop an expertise in 
sensory stimulation and its impact on brain 
development.

KIM POMARES
Mr Pomares has developed a unique program 
designed to prompt brain regeneration and 
the rebalancing of neurotransmitters that has 
benefitted hundreds of children. Currently he 
oversees the Sensory Enrichment Therapy 
protocol at Mendability. Kim Pomares, also an 
original founder of Mendability, was responsible 
for the initial launch of Mendability the com-
pany and was instrumental in its early growth. 
After a hiatus as content production manager, 
Kim is back leading the strategic vision of 
Mendability. 

With Groupe Mutuel, we 
are working on potential 
partnerships with health 
professionals and/or 
schools to help families 
who would prefer to 
have someone else to do 
the therapy. 



For example, in Switzerland, the cost of non-adherence is 38 BnEUR. 
According to santésuisse, a therapist-friendly patient costs an average of 

13,000 CHF per year. The costs quadruple to 52,000 CHF if the patient does not 
comply with the doctor’s instructions.

Popit has developed the world’s first smart pill tracker solution (device, app, cloud) for 
pills that come in blisters, addressing about the vast majority of solid drugs in the world. 
The solution does not require changes to medication packaging and has the potential of 

helping hundreds of millions of patients. Popit’s solution reduces missed pills by over 80%.

TEEMU PIIRAINEN, 
CEO, Co-founder
Teemu has over 20 years of 
experience in the healthcare, 
ICT and telecom businesses. His 
core competencies are in project 
management, services, product and 
business development. Teemu excels 
in delivering practical results. He is 
committed to fulfilling customers’ 
needs and building new end-to-end 
solutions. Teemu has established five 
companies and lived and worked for 
three years in Switzerland, France 
and the UK. He has been a full-time 
entrepreneur for the last 13 years. 

MARKO NIRHOLA, 
CTO, Co-founder
Marko Nirhola has nearly 
two decades of experience in 
connecting hardware and software 
to create new products. In Popit, 
he is also responsible for scaling 
the production of Popit Sense, 
making sure it will be possible to 
produce very large quantities of the 
medication tracker device at a low 
cost. Marko has previously worked 
for Nokia, Fastrax and Navigil, 
where he led the development of a 
telehealth smartwatch solution for 
the elderly.

TIMO HEIKKILÄ, 
COO, Co-founder
Timo is a digital health technology 
expert, futurist and a co-founder of 
Popit. Before starting his journey in 
digital health, Timo was responsible 
for channelling consumer trends 
and cutting-edge technologies 
to flagship smartphones and 
wearables at Nokia and Samsung. 
The results of his work are 
currently in the hands of millions 
of smartphone users worldwide. 
Timo holds a master’s degree 
in economics and a Bachelor in 
business economics (BBA).

M.D.  JANNE SAHLMAN, 
Medical Officer, Co-founder
Besides being a co-founder at Popit, 
Janne Sahlman is also a practicing 
surgeon in orthopaedics and 
traumatology. He has over 20 years 
of experience in treating patients. 
Popit’s story began when Janne 
Sahlman, Timo Heikkilä and Teemu 
Piirainen were discussing about how 
non-adherent patients in many cases 
had to be re-hospitalized and re-
operated, causing both treatment to be 
ineffective and costly. At that point the 
trio came up with the unique solution of 
how to track pills.

Popit (Finland) 
Pills connected through a small device and mobile 
application. The solution provides real-time data on 
pill consumption.

Key People

50% of patients worldwide are 
not taking their medication 
as they should. This so-
called non-adherence results 
in significant problems 
for patients and for the 
healthcare system. 

The device, Popit Sense, automatically detects with patented 
technology when pills are «popped» from various types of blister 
packs. This information is sent to the app where it is stored. 
The app provides additional features like smart alarms, insights, 
statistics and the possibility to alert a caregiver if pills have been 
missed. The pill-consumption information can be made visible in 
real-time to healthcare payers and pharmaceutical companies 
in a secure and anonymous format to assist in value-based 
healthcare, clinical trials, and pharmaceutical R&D.



According to statistics, about 50% of patients do not comply with doctors’ 
recommendations, due to various problems such as side effects, concerns 
about treatments and other difficulties. As a result, clinical outcomes become 
worse, and pharmaceutical manufacturers are losing billions of dollars. Qapsula 
provides patients with personalised support including telemedicine, coaching, 
concierge-service and a chatbot to solve this problem and increase adherence 
to treatment.

Qapsula operates in Russia and in the United States and has more than 20 
employees. Customers include world-renowned companies such as Roche, 
Bayer, AstraZeneca, and Merck. Qapsula is an active growing seed-round 
venture.

Key Person

DMITRY MAZNITSA, 26 years old, founder of Qapsula.
Dmitry was born and raised in Russia. He successfully completed his studies at Moscow State University where he specialised 
in medical genetics. After one year of practice, he decided to create a company that could bring together the best medical 
expertise, patients and coaches on one single platform.

Qapsula (Russia) 
Virtual personal assistant that helps you manage 
your health. Access to highly qualified physicians, 
an extensive knowledge base and a system 
preventing illnesses. 

Telemedecine, 
support, 

coaching, 
pharma, 

tracking, 
health.



Swiss Vault (Switzerland)  
Patented solution for hospitals, pharmaceutical 
companies and insurers. This solution makes it 
easier to manage large amounts of health-related 
data, at a lower overall cost and with a reduced 
carbon footprint.

Key People

ALYSHA REINARD, Technical Development
With a background in solar physics, Alysha Reinard has extensive experience 
in advanced data analysis techniques, machine learning and project 
management. This expertise includes communicating technical issues to 
non-technical audiences and bringing people together to solve complex 
issues. Her goal is to use these skills to improve sustainability and further 
technologies that will limit our impact on the climate.

BEJAL JOSHI, Chief of Operations
Passionate about sustainability and technology, Bejal Joshi is an entrepreneur 
and has supported the growth and development of start-ups, organisations 
as well as being part of non-profit boards. She has over 10 years of expertise 
in healthcare, technology and scientific communications. She brings together 
today’s innovators and policy makers to industry with a view to driving innovation 
into a sustainable future.

BHUPINDER BHULLAR, CEO
Dr. Bhupinder Bhullar trained in genomics & proteomics at Harvard Medical 
School. He cares passionately about advancing human health through data 
innovation. Dr. Bhullar joined Novartis Pharma AG in Basel, Switzerland, 
where he led a team on developing Precision Medicine strategies for patient 

stratification. Since 2011, he is the Chair of Basel LIFE, the largest gathering 
on drug discovery, and life sciences R&D, held annually in Basel, Switzerland. 
He is also member for the founding team for DayOne.Swiss - a platform for 
digital health innovation.

DOUG FORTUNE, CTO and Co-Founder
With an insatiable appetite for al all science and technology related, Mr 
Fortune has over 25 years’ experience designing, building, programming 
and operating specialised computational and storage hardware for the 
petroleum industry.  Mr Fortune’s expertise is in computational complexity and 
mathematical optimisation. He has a US patent in mechanical engineering, 
coded the data compression algorithm, the Operating System, and had 
expertise in managing scrum teams for lean software development.

PEGGY BÜNZLI, Chief Financial Officer
As a finance professional, Peggy Bünzli has dedicated herself to building 
and implementing long-term financial strategic plans, frameworks, models, 
and tools that support the financial underpinning of organizations for which 
she worked, as well as tying those to broader sustainability goals for the 
organization and for the world.  Peggy has over twenty years of leadership 
experience in international non-profit and public sector finance management.

The future of sustainable data storage

Swiss Vault Systems tackles this problem with integrated hardware and 
software solutions that provide low-cost, low-power, high-density data storage. 
User-friendly security measures make it easy for SMEs to protect sensitive data 
and comply with regulations like GDPR. The result is cost and time savings, as 
well as «Green Technology» which reduces the global data-carbon footprint.

Data is the new Gold and 
the world’s demand for data 
storage is exploding (data 
growth is expected to increase 
10 X by 2025). 
The current solutions are not 
economical or environmentally 
sustainable. 



Smart Clothes, Wearables, Sports, Fitness, Health, Hardware
Consumers need a better fitness experience to match their needs and help 
them improve while reducing the risks of injury.

Because current wearables can’t track or adapt to the body’s condition, 
Sportswear brands can’t provide an evolving personalized fitness experience 
and can’t know what works best for their customers because they are unable to 
track user-behaviour and product-use.

Key achievements of Tribe Wearables:
- raised a total of €700K
- Tribe has developed patent-pending technologies that include sensors that 

can be integrated into any fabric and are machine washable, as well as 
hardware technology with market-leading: power consumption, size, and cost

- working with top brands from the sportswear sector, as well as companies 
from the health, workforce management, pro-fitness and military sectors

«Making Sportswear Smart»

Tribe Wearables (Greece) 
«Wearables» technology platform for sportswear 
brands to provide a better fitness experience and 
improve customer loyalty and sales. 

Key People

DIMITRIOS STORDOPOULOS
CEO, MSc Computer Science
As CEO of Tribe, he is in charge of Business Development, R&D, project 
and human resource management.

PROF. NIKOS ANGELOUSSIS
Chief Science Officer, Prof. of Biomechanics
Prof. Angeloussis is a well-established researcher, heading one of 
Europe’s most advanced Bioengineering Labs, in Democritus University of 
Thrace, Greece. The applied areas of his research are the neuromuscular 
control and adaptation, the sports performance optimization and the 
mobility improvements through exercise and sports. His role as CSO is to 
make sure that everything Tribe does is scientifically valid and to help the 
team successfully develop assets for the market’s areas of needs.
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